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QUICK INFO ABOUT SIEW WAI

A 16 years of combined experience in ICT ar@benmerce
industries

A Currently running a new-Eommercestartup, ModeFair, which
officially started business operations in Feb 2017

A Previously:

A the Country Head (Malaysia & Middle Eastwfw.reebonz.com
the Largest Luxury-Eommerce player in Asia Pacific

A the Regional Marketing Director ofivw.huawei.confor South
Pacific Region (7 countries)

A Held various roles in MNCs covering Biz Development,
Marketing, Product Management, Tech etc

A Aims to actively contribute to the growth of@ommerce in this
region

A Feel free to connect dittps://www.linkedin.com/in/swtang/
or siewwal.tang@ modefair.com
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HOW OFTEN DO CONSUMERS RESPOND
YOUR ADS THESE RAYS

DO CONSUMERS TRUST WHAT YOU SAY
ABOUT YOUR BRAND

ARE THE CONTENTS OF YOUR ADS
ENGAGING with the right peoplée?
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ARE THERE MORE
EFFECTIVE WAYS TO ENGAGE
MY TARGET AUDIENCE ABOUT f’
MY PRODUCTS? ‘y
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PEOPLE SUPPORTING SOCIAL INFLUENCERS




asyalliee | rotewng |« |

2,122 posts 1.1m followers 350 following

Madam Asyalliee Ahmad © 2Bz aill &2353 53302 2151 A wife § Mommy-to-be %
Mrs.EboyArbaain @ asyallieegroup@gmail.com fB Negative comment ¢4 Block

W

asyalliee Following

asyalliee Morningggg {8 2 #modefair

a.liyn Wow kat mne ni?

sabrieena__ duduk lah PD terus @asyalliee
bole Iah kita jumpa slalu @

fatinnrns Adorable %
mypolaroid.co Pretty dear @

saiyidatul_amizah @nagilahyusop private
villa rasanya, bole try search kat google

pahang.thebeautyhacks Cantiknyaaa @
nurr_nia__ Cantikknyee kak asya @ &

myrahsn @ @O @

nurinnnw._ Uish @ &

wanaharmay Mana beli pelampung?

23.8m Alah sweetnya

rebeccaying_ Hi boleh adik tanya. Apa v

®Q

42 011 likes
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https://www.instagram.com/p/BXCFCyVHMHR/?tagged=modefair



https://www.instagram.com/p/BXCFCyVHmHR/?tagged=modefair
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pahang.thebeautyhacks Cantiknyaaa @
nurr_nia__ Cantikknyee kak asya @ &
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wanaharmay Mana beli pelampung?
23.8m Alah sweetnya

rebeccaying_ Hi boleh adik tanya. Apa
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42 011 likes

hftps://www.instaqram.com/p/BXCFCvVHmHR/?taqqed:modelia'n'w -
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miraeeeeeeeceee @haizunyahya apa nak
villa ni? Mak search )

ptri___ Where did u get that unicormn? &)

=

I ptri___ Where did u get that unicormn? &)

hoodabieber Ohh man idek &
@miraceseeceescee

raraarlessa @hoodabieber kat mana
rumah ni wey

‘Q asyalliee Following
-

LUCOuULTLaliuy _wwWalll 2vvesTL

rulfiee £ &

likelullabies26513 Sape2 blh share specific
_ location kt mana ni. Try cari ki airbnb x

nrafrhzmri_ cantik pelampung &

beautybyaqgilah Bestnya @E
nrafrhzmri_ jernihnya air

‘G asyalliee Following
-

@miraeesceececese

raraarlessa @hoodabieber kat mana
rurmah ni wey

kamalia_m Xada yg bt aku jeles {p ank
pmpuan aku yg jeles tgk pic @asyallice

annurwardah.my kat mana nak beli
unicorn ni ek? anyone knows can lemme

know?
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0 asyallies Followin
- r

HUNT_Td__ dlTLKRTNYEs Kk asyd W gy
myrahsn & @8 S

wanaharmay Mana beli pelampung?

A
rebeccaying_ Hi boleh adik tafya. Apa
name tempat ni??
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dll SwWeetnya

ammarthagif House tour pIeTE!l
syz.dna Wow naik unicom nk §ut jugak

arshadayancheri @asyallice

These are all
Sales Opportunities
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https://www.instagram.com/p/BXCFCyVHmHR/?tagged=modefair

1 1 %00t consumers are more likely to make a
purchase based on a social media reference

Some people do not respond to Ads.

A viable way to reach them is to provide content

they want from people they like / admire / support Fans who admire the
lifestyle of Influencers

want to be like them

02 %0 people trust recommendations from individuals
overbrand®d S@SYy AT (KSeé R2y Qi (y26 0KSYU
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Sources: https://www.ion.co/essentialstats-for-influencermarketingin-2017 .
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https://www.ion.co/11-essentialstats-for-influencermarketingin-2016



https://www.ion.co/essential-stats-for-influencer-marketing-in-2017
https://www.ion.co/11-essential-stats-for-influencer-marketing-in-2016

IS THE INFLUENCER MARKETING SPACE
BIG ENOUGH IN MALAYSIA ?

€,

18 Mil

Active Social Instagram
Media Users

Sources:

http://www.thestar.com.my/tech/techrnews/2016/05/05/facebookofficiall-opensmalaysiaoffice/

http://www.ecommercemilo.com/2016/04/howmanyinstagramusersin-malaysia.html
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http://www.thestar.com.my/tech/tech-news/2016/05/05/facebook-officially-opens-malaysia-office/
http://www.ecommercemilo.com/2016/04/how-many-instagram-users-in-malaysia.html

MODEFAIR IS DESIGNED TO ADDRESS THE NEE

FROM BRANDS + SOCIAL INFLUENCERS + SHOPF
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YOUR + SOCIAL

BRAND INFLUENCERS
BRAND WANTS: INFLUENCER WANTS: @ FANS WANT:
A more A more A to purchase
A higher A more from the
A an with the right A an Wwith the Brands they love! Influencers they (AVAY

Influencers for marketing admire / support modefair



