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Å16 years of combined experience in ICT and e-Commerce 
industries

ÅCurrently running a new e-Commerce startup, ModeFair, which 
officially started business operations in Feb 2017

ÅPreviously:
Åthe Country Head (Malaysia & Middle East) of www.reebonz.com, 

the Largest Luxury e-Commerce player in Asia Pacific
Åthe Regional Marketing  Director of www.huawei.comfor South 

Pacific Region (7 countries) 

ÅHeld various roles in MNCs covering Biz Development, 
Marketing, Product Management, Tech etc

ÅAims to actively contribute to the growth of e-Commerce in this 
region

ÅFeel free to connect at https://www.linkedin.com/in/swtang/
or siewwai.tang@modefair.com

QUICK INFO ABOUT SIEW WAI

http://www.reebonz.com/
http://www.huawei.com/
https://www.linkedin.com/in/swtang/
mailto:siewwai.tang@modefair.com




EFFECTIVE FOR YOU ?

IS CONVENTIONAL



HOW OFTEN DO CONSUMERS RESPOND TO 
YOUR ADS THESE DAYS ?

ARE THE CONTENTS OF YOUR ADS 
ENGAGING with the right people ?

DO CONSUMERS TRUST WHAT YOU SAY 
ABOUT YOUR BRAND ?



ARE THERE MORE 
EFFECTIVE WAYS TO ENGAGE 
MY TARGET AUDIENCE ABOUT 

MY PRODUCTS?
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PEOPLE SUPPORTING SOCIAL INFLUENCERS



https://www.instagram.com/p/BXCFCyVHmHR/?tagged=modefair

https://www.instagram.com/p/BXCFCyVHmHR/?tagged=modefair


https://www.instagram.com/p/BXCFCyVHmHR/?tagged=modefair

These are all 
Sales Opportunities

https://www.instagram.com/p/BXCFCyVHmHR/?tagged=modefair


71%of consumers are more likely to make a 

purchase based on a social media reference

RELEVANT CONTENTS
Some people do not respond to Ads.

A viable way to reach them is to provide content 

they want from people they like / admire / support

92%of people trust recommendations from individuals 

over brands όŜǾŜƴ ƛŦ ǘƘŜȅ ŘƻƴΩǘ ƪƴƻǿ ǘƘŜƳύ

SHAPE PURCHASE DECISIONS

RECOMMENDATIONS

Fans who admire the 
lifestyle of Influencers 

want to be like them

https://www.ion.co/essential-stats-for-influencer-marketing-in-2017
https://www.ion.co/11-essential-stats-for-influencer-marketing-in-2016

Sources:

https://www.ion.co/essential-stats-for-influencer-marketing-in-2017
https://www.ion.co/11-essential-stats-for-influencer-marketing-in-2016


IS THE INFLUENCER MARKETING SPACE
BIG ENOUGH IN MALAYSIA ?

18 Mil
Active Social 
Media Users

6.5 Mil
Instagram 

Users

http://www.thestar.com.my/tech/tech-news/2016/05/05/facebook-officially-opens-malaysia-office/

http://www.ecommercemilo.com/2016/04/how-many-instagram-users-in-malaysia.html

Sources:

http://www.thestar.com.my/tech/tech-news/2016/05/05/facebook-officially-opens-malaysia-office/
http://www.ecommercemilo.com/2016/04/how-many-instagram-users-in-malaysia.html


MODEFAIR IS DESIGNED TO ADDRESS THE NEEDS
FROM BRANDS + SOCIAL INFLUENCERS + SHOPPERS

Å more FOLLOWERS

Å more ENDORSEMENTS

Å an ASSOCIATIONwith the Brands they love!

Å more SALES REVENUE $$$ 

Å higher BRAND AWARENESS

Å an ASSOCIATIONwith the right 

Influencers for marketing

I N F LU E N C E R  WA N T S :B R A N D  WA N T S : FA N S  WA N T:

Å to purchase CURATED 

PRODUCTS from the 

Influencers they 

admire / support


